
AFD has conducted its 1st customer survey: the results
Carried out in collaboration with Ipsos France, 28% of our counterparts* were involved in the study, 
which consisted of a survey supplemented by qualitative interviews
*Excluding Proparco and Expertise France. The results distinguish between NGOS, recipients of distinct products, and other customers.
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Is not simply a finance agency but 
also a partner

More flexibility from a legal 
and financial point of view

They know what they are talking 
about on different continents

AFD adapts to and understands 
the local approach

A financing approach based on 
objectives rather than means

It is not money that is lacking but rather 
technical assistance, capacity building, 

close support

Financing capacity which is 
focused on action

 0-6   7-8   9-10   Customers   NGOs
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The survey has confirmed the relevance 
of current projects and justifies the 
implementation of new tools

 We’re counting on you  
to keep the dialogue going!

OVERALL SATISFACTION

Ease of implementation

Quality of service provided

Service provider selection process

Discussions during project development

Areas of improvement
Simplify and adapt procedures
Rely more on local teams
Increase the agility of extra-financial services
Communicate more about our offers and services
Develop online forums and discussion platforms

68%7% 25%Is a trusted organization

46%15% 39%Helps me to achieve the sustainable development goals

37%25% 38%Works by my side in the field

33%29% 38%Helps direct me to the right people

53%21% 26%Adapts to the situation

28%25% 47%Offers innovative products and services

47%8% 45%OVERALL SATISFACTION

59%12% 29%Duration of financing

51%12% 37%Readability and clarity  
of the offer

43%18% 39%Rapid availability of funding

38%15% 47%Financial terms  
and conditions
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